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Women's Empowerment Principles in Brief

1. Establish high-level corporate leadership for gender equality.

. Treat all women and men fairly at work — respect and support
human rights and nondiscrimination.

. Ensure the health, safety and well-being of all women and men
workers.

. Promote education, training and professional development for
women.

. Implement enterprise development, supply chain and marketing
practices that empower women.

6. Promote equality through community initiatives and advocacy.

. Measure and publicly report on progress to achieve gender
equality.




Principle 1: *

L eadership Promotes Gender Equality é!)

WOMEN’S

a.

Affirm high-level support and direct top-level policies for
gender equality and human rights.

Establish company-wide goals and targets for gender
equality and include progress as a factor in managers’
performance reviews.

Engage internal and external stakeholders in the
development of company policies, programmes and
Implementation plans that advance equality.

Ensure that all policies are gender-sensitive — identifying
factors that impact women and men differently — and that
corporate culture advances equality and inclusion.




WOMEN’S

Principle 2: w!,,
Equal Opportunity, Inclusion and Nondiscriminiation

Pay equal remuneration, including benefits, for work of equal
value and strive to pay a living wage to all women and men.

Ensure that workplace policies and practices are free from
gender-based discrimination.

Implement gender-sensitive recruitment and retention
practices and proactively recruit and appoint women to
managerial and executive positions and to the corporate
board of directors.

Assure sufficient participation of women — 30% or greater —
in decision-making and governance at all levels and across
all business areas.

Offer flexible work options, leave and re-entry opportunities
to positions of equal pay and status.

Support access to child and dependent care by providing
services, resources and information to both women and men.
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Health, Safety and Freedom from Violence ot s
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a. Taking into account differential impacts on women and men,
provide safe working conditions and protection from exposure
to hazardous materials and disclose potential risks, including to
reproductive health.

b. Establish a zero-tolerance policy towards all forms of violence
at work, including verbal and/or physical abuse, and prevent
sexual harassment.

c. Strive to offer health insurance or other needed services —
Including for survivors of domestic violence —and ensure equal
access for all employees.

d. Respect women and men workers’ rights to time off for medical
care and counseling for themselves and their dependents.

e. Inconsultation with employees, identify and address security
Issues, including the safety of women traveling to and from
work and on company-related business.

f. Train security staff and managers to recognize signs of
violence against women and understand laws and company
policies on human trafficking, labour and sexual exploitation.
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Education and Training
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QUALITY MEANS BUSINESS

a.

Invest in workplace policies and programmes that
open avenues for advancement of women at all levels
and across all business areas, and encourage women
to enter nontraditional job fields.

Ensure equal access to all company-supported
education and training programmes, including literacy
classes, vocational and information technology
training.

Provide equal opportunities for formal and informal
networking and mentoring.

Offer opportunities to promote the business case for
women’s empowerment and the positive impact of
Inclusion for men as well as women.




Principle 5:
Enterprise Development, Supply Chain
and Marketing Practices
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EQUALITY MEANS BUSINESS

a. Expand business relationships with women-owned
enterprises, including small businesses, and women
entrepreneurs.

b. Support gender-sensitive solutions to credit and
lending barriers.

c. Ask busmess partners and peers to respect the
company’s commitment to advancing equality and
Inclusion.

d. Respect the dignity of women in all marketing and
other company materials.

e. Ensure that company products, services and facilities
are not used for human trafficking and/or labour or
sexual exploitation.
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WOMEN’S

Community Leadership and Engagement s s

a.

b.

Lead by example — showcase company commitment to
gender equality and women’s empowerment.

Leverage influence, alone or in partnership, to advocate
for gender equality and collaborate with business
partners, suppliers and community leaders to promote
Inclusion.

Work with community stakeholders, officials and others
to eliminate discrimination and exploitation and open
opportunities for women and girls.

Promote and recognize women's leadership in, and
contributions to, their communities and ensure sufficient
representation of women in any community consultation.

Use philanthropy and grants programmes to support
company commitment to inclusion, equality and human
rights.
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a. Make public the company policies and
Implementation plan for promoting gender equality.

b. Establish benchmarks that quantify inclusion of
women at all levels.

c. Measure and report on progress, both internally
and externally, using data disaggregated by
gender.

d. Incorporate gender markers into ongoing reporting
obligations.




WEPs as a Tool
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2 WOMEN’S

v" Focusing on how to bring the private sector can play in
to promoting gender equality and women's
empowerment

v Take them into account in developing and revising public

policies on gender equality and women's empowerment
and corporate responsibility

v' Use them when engaging in dialogue with the private
sector about their role

v' Consider corporate commitment the WEPs when making
decisions about which businesses to partner with,
procure from, or other such economic decisions.




Materials and Resources
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Establish high-level corporate leadership
for gender equality.

2

Ensure the health, safety and well-being
of all women and men workers.

Promote education, training and professional
development for women.

5

Promote equality through community initiatives
and advocacy.

Measure and publicly report on progress
1o achieve gender equality.
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Where Women Stand:
Facts and Figures

Women at Risk

Wormen wal bacome a victim of raps
o stme.

= More peop) t
of poverty In the last 50 years than
n the previous 500; yet more than
1.2 billon St SUDSISt o
$1 per day. According to some

timates, womn reprasent 70%
of me world's poor.

= The ntamational Fund for
Agricutture and Development

AD) reports tnat In the

Women experience sexual
harassment throughout tnex Ines.
Batwean 40% and 50% of women
Inthe European Urion reported

some form of

Spotiight on Women
and Productivity
#Wnen women are artoroea the

rasuts are sTKIg. In 2006, Tne

e woripiace
The cost of intimate parier
Vioience In the Unhed States ione.
exceecs US$5.8 billon per year:

s, women's work has
contributed more to giobal growin
tnan China.*

mp hare of working

aveloping wond, =

of 1and owned by women Is ess

than 2%+

& Accoraing o US. Govemment-
Sponsored research completed
200 800,000
peopie are raffcked across
national borders annually.
Approwimately 80% of
transnatonal Faffcing victms are
‘Women and gris 21d up o 50%
are minors.*

# An estimated 72% of the worid's
33 milion refugees are women and
chidren

& Every minute somewnere In
theworid  woman dles dus to

ussat
and haat care srvices, whie
productviy losses account for
nearty US$1.8 bilion

In Canada. a 1995 study estimated
e annual drect costs of

violence against women 1o be
approximately Can$1.17 bilion a
year. A 2004 study In the United
Kinggom estrmated the total arect
ana Indirect costs of domestic
wiolence, Incudig pain and
suftering, 1o be £23 billon per year
or £440 per parson

Women and
HIV/AIDS

pregnancy
ana chadbirtn.*

Impact on women, exacerbated
by me roke wtin society ang
mer bloiogical vuinerabitty fo HIV
Ifection - more than hall of tne
estimated 38 milion peopie hAng

Viiencs experianced by women
giobaly s physicai violence
Mficied by an ntmate parier,

On average, at least 6 out of 10
womsn are beaten, coerced Mto
Sex.or otherwsa abused by an
ntmate parter n e course of
their metime.*

115 estimated Mat, wordwice, 1115

win X
' The prevalence of violence and of
HIV/AIDS 15 Itarraiated. Women's

Inked to e hign prevalence of
HIV/AIDS. Women who are beaten
by mer partners are 48% more
Iy to D Infected with HIV/

ADS

‘women to American ieves, £ woud
boost annual growtn by 0.3%

over 20 years, according to The
Economist™

#1n 2007, Golaman Sachs reportec
tnat afferent courtries and regions
of e worid could cramatccaly -
craase GDP simply by reduoing the
ap In employment rates between
men andwomen: the
Coua Ncrease GDP by 139%; Japan
by 16%; the US by 9%

ADout two-tnirds of the estimated
776 milion acutts - or 16% of
tneworid's adult poputation -
Who lack basic iteracy sxill are
women.* In developing countries,
nearly 1 out of 5 giiswho envolis.
In primary school does not
compiate her primary education.
The Women's Learning
Partnarsnip WLP) estimates that
woriawids, for every year beyond
fourth grade that giri attend
school, wages rise 20%, child
deaths arop 10% and tamiy sze
arops 20%
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UALITY MEANS BUSINESS

For more information, please visit:

http://www.unglobalcompact.org/lssues/human rights/equality means business.
html

Or

http://www.unifem.org/partnerships/womens empowerment principles/



http://www.unglobalcompact.org/Issues/human_rights/equality_means_business.html
http://www.unglobalcompact.org/Issues/human_rights/equality_means_business.html
http://www.unifem.org/partnerships/womens_empowerment_principles/
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